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Loyalty360 Customer Loyalty Landscape: Platforms and Strategic Services 2024
Word Document Survey: Part 1 – Company and Client Info 

As an unbiased, objective, and market-driven association for customer loyalty, Loyalty360 is in a unique position to help brands navigate existing customer loyalty challenges and understand the evolving facets of today’s highly complex marketing landscape. Assisting marketers in solving these challenges was one of the Customer Loyalty Landscape: Platforms and Strategic Services Report’s primary goals — to go beyond a simple overview of suppliers — featuring quantitative and qualitative data points supported by first-hand brand marketer feedback and experiences.

The report’s uniqueness is a result of Loyalty360’s differentiated position within the industry. Bringing together both sides of the customer loyalty equation — brands and supplier partners — has paved the way for Loyalty360’s distinctive and holistic view of the industry. This report frames the opportunities and challenges both sides see more deeply through a rigorous and continuous analyst briefing process on the supplier partner side and regular interviews, Loyalty360 Award submissions, surveys, technology-focused working groups, and small-sided meetings with brand marketers.

To create the 2024 edition of Loyalty360's Customer Loyalty Landscape: Platforms and Strategic Services Report, we ask that vendor/suppliers please complete the following survey to the best of their ability. 

If you have any questions, please reach out to CarlyStemmer@Loyalty360.org or MarkJohnson@Loyalty360.org. 

**This is a word document version of the survey. Please visit the online survey to complete your responses**

Survey Questions: Part 1: 

· First Name
· Last Name
· Email
· Job Title
· Company

1) How do you define your customer loyalty platform/services offering from a marketing perspective? 

2) What is your company's vision for your customer loyalty/experience/engagement solution offering going forward?

3) How would you classify your company (e.g., technology only, strategy only, technology + supporting services, etc.)? 
· Technology Only
· Strategy/Agency Services Only
· Technology + Supporting Services
· Other (please specify)

4) How is your company classified in other industry reports (e.g., Forrester, Gartner)? 
· Forrester
· Gartner
· No, we have not been listed in other industry reports
· Other (please specify)

5) Do you agree with these classifications? Why or why not?

6) If your company has a technology platform, what’s the name of your tech platform? 

7) What are your company’s core competencies? List up to five. 

8) What are your company’s top three differentiators? Please list and explain. 

9) Please select the industries your company currently supports: 

· Amusement, Entertainment, and Gambling
· Automotive
· C-Store/Grocery
· Consumer Packaged Goods
· eCommerce
· Education
· Financial Services/Banking
· Fuel/Utilities
· Government
· Healthcare
· Insurance
· Manufacturing
· Media
· Non-profit
· Pharmaceuticals
· Professional Services
· Restaurants/QSR
· Retail
· Sports & Recreation
· Technology
· Telecommunications/ISP
· Transportation, Distribution, and Logistics
· Travel/Hospitality
· Other

10) Of the verticals selected, what are the top four verticals/industries your company is currently focused on? *Please note if verticals/industries differ for your services/strategy and tech offerings.  

11) Of the top four verticals selected, what are the percentages of your loyalty clients in each?

12) What is your company’s total number of loyalty clients? 

13) What is the best-fit client size for your company? 
· Small
· Mid-Size
· Large
· Enterprise

14) What are the largest and smallest programs, based on number of members, your company currently manages from a technology and/or strategy perspective?  

15) What percentage of your customer loyalty clients are B2C programs, B2B programs, and B2B2C programs? 
· B2C programs
· B2B programs
· B2B2C programs

16) What percentage of your company’s loyalty clients for technology/platforms are attributed to the following geographical areas? 
· North America
· South/Central America + Caribbean
· Europe
· Africa and Middle East
· Asia Pacific
· N/A (we don’t have a tech offering)

17) What percentage of your company’s loyalty clients for strategy/services are attributed to the following geographical areas? 
· North America
· South/Central America + Caribbean
· Europe
· Africa and Middle East
· Asia Pacific
· N/A (we don’t have a tech offering)

18) What is your company’s annual revenue? 
· < $25 M
· $25 M to $75 M
· > $75 M

19) What percentage of your company’s revenue is generated from customer loyalty clients?  

20) What other suppliers do you most often see in competitive situations (RFIs, RFPs, POCs) from a technology and/or strategy and services perspective? 

21) Please list five referenceable clients and describe how they are partnering with your company (tech, strategy, both). 
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